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To Whom It May Concern, 
It is my privilege to recommend Chase McTaggart, who has served as the Marketing and Creative Strategy Manager for the Westfield Starfires. As the owner of the team, I had the opportunity to hire Chase and see firsthand the creativity, professionalism, and dedication he brought to our organization. Chase quickly became an indispensable member of our staff, elevating the Starfires’ brand presence both on and off the field.
Chase’s work on one of our most notable promotions—the Celtics-inspired jersey night featuring Brian Scalabrine and Cedric Maxwell—was a defining moment for the Starfires. The event not only celebrated Boston’s Banner 18 championship, but also earned the Futures Collegiate Baseball League’s Community Promotion of the Year in 2024. Chase spearheaded the campaign from concept to execution, delivering exceptional video and social media content that drew significant media attention and engaged fans across the region. His hype videos for our playoff run to the championship game further showcased his ability to capture the spirit of the team and energize our fan base.
In 2025, Chase expanded our promotional calendar with innovative and memorable events such as Dollar Dog Night, Bark in the Park, Star Wars Night featuring Darth Vader and Stormtroopers, and the first-ever birthday celebration for our mascot, Stanley Starfire, which included appearances by mascots from across New England. Each of these promotions reflected his vision for creating fun, unique experiences that connected with fans of all ages. Beyond promotions, Chase was responsible for all offseason and in-season social content, player mic’d-up features, team photography, and the design of social graphics—demonstrating his versatility and wide-ranging skill set in sports media.
Chase also played a pivotal role in maximizing special appearances, most notably when Red Sox Hall of Famer, Jonathan Papelbon joined us for a game. Chase’s creativity and media instincts helped turn the event into a viral moment when Papelbon not only threw out the ceremonial first pitch but also took the mound for the Starfires in the first inning, generating significant media coverage. These kinds of moments highlighted Chase’s ability to anticipate opportunities and elevate them into lasting memories for fans and sponsors alike.
What sets Chase apart is not only his talent but also his dedication, loyalty, and personable nature. He worked tirelessly at every home game, engaging with fans and corporate partners, and ensuring every detail of our promotions reflected the Starfires’ commitment to community and entertainment. His professionalism and vision will no doubt carry him far, and I am confident that he has a bright future ahead as a rising star in the sports media industry.
I give Chase my strongest recommendation. Any organization would be fortunate to benefit from his creativity, work ethic, and passion.
· Chris Thompson, Owner, 
Westfield Starfires
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